
EDUCATION

EXPERIENCE
04/2025 – 4/2026 
First Bank | Creative Director
As the Creative Services Director at First Bank, I led the development and evolution of the bank’s brand identity, 
ensuring consistency across all touchpoints. I oversaw the creation of marketing assets and campaigns—
including advertising, social media content, website materials, video, print, and in-branch communications—with 
a focus on driving growth and engagement. I managed the day-to-day operations of the design team, mentor and	
coached Graphic Design Specialists, and collaborate closely with marketing partners to foster a culture of 
teamwork and excellence. I advocated for user-experience best practices in all customer-facing materials and 
platforms, and I leveraged analytics to measure the effectiveness of creative initiatives, refining strategies based 
on performance and presented KPIs regularly to senior leadership. With a passion for design and innovation, I 
actively	sought inspiration from industry trends to introduce creative approaches that differentiate the bank in a 
competitive marketplace. I also worked with cross-functional teams to ensure compliance, quality, and 
consistency across the brand’s voice, visual identity, and messaging.

03/2024 – 03/2025 
VOCO Dental | Creative Director
As a Creative Director, I was responsible for shaping and maintaining the visual identity, messaging, and branding 
across all digital, print, and experiential touchpoints. I combined strategic thinking with hands-on design direction 
and content creation to ensure all brand communications were compelling, consistent, and aligned with core 
values of innovation, sophistication, and patient-centered care. My role included developing and evolving brand 
identity systems and style guidelines; driving cohesive branding across digital, print, signage, uniforms, and in-
office materials; and partnering with leadership to conceptualize and execute marketing campaigns. I led content 
creation and visual storytelling through social media, website assets, email campaigns, photography, and video. I 
also provided creative direction and collaboration for designers, photographers, and videographers, guiding 
brainstorming sessions and offering constructive feedback. Additionally, I managed project timelines, priorities, 
and vendor coordination for print, signage, merchandise, and promotional materials to ensure smooth execution 
of all creative initiatives.
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Doctorate | Argosy University Atlanta  Masters | Appalachian State University
Instructional Leadership & Education     Graphic Communications Management 

MCCES | United States Marine Corps     Bachelors | Appalachian State University 
Marine Corps Communications Electronics School   Graphic Design and Marketing 

VISUAL : Adobe Creative Suite | Canva 
MOTION: AfterEff	ects	|	Premiere	Pro
A.I. DESIGN TOOLS: Gemini | Chat Open A.I. | Firefly

TOOLKIT
INTERACTIVE :  Sketch | Figma | XD | Axure | InVision | Zeplin 
AEM | | Basic HTML | Wordpress | Hubspot 
PROJECT MANAGEMENT : Jira | Asana | ClickUp | Basecamp 

Strategic Creative Director | Brand Leader & Senior Designer. 
Experienced Graphic Designer, Web Designer and Visual Designer with 10+ years of corporate and instructional experience, blending 
a strong foundation in brand and design with a strategic, data-informed approach. I orchestrate unified design and communication 
strategies that fuse product, messaging, and visual identity into emotionally resonant brand narratives, while grounding decisions in 
KPIs and marketing performance. Beyond high-level strategy, I operationalize creative ambition—building scalable content engines, 
managing design systems and template libraries, and integrating emerging AI-driven workflows, including prompt engineering and 
generative image and video creation, to future-proof the brand. Skilled in researching and developing brands, products, and services, 
I also bring hands-on expertise in wireframing, journey mapping, and prototyping to deliver user-centered experiences. I lead and 
galvanize cross-functional teams to transform bold ideas into high-impact storytelling, ensuring every touchpoint drives engagement 
and measurable market results.
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03/2023 – 03/2024 
Bank of America | UX Designer 

Designed and developed user experiences through journey mapping, wire-framing, and developing low- and high-fidelity 
designs and prototypes in Sketch that clearly demonstrated functionality and intent. I translated user needs, business 
objectives, and technical capabilities into innovative design solutions, effectively communicating design decisions to senior 
stakeholders and team members. I converted product strategies into interaction flows and final designs, partnering with 
technology teams to plan new features and ensuring the overall quality of delivered work. I introduced creative approaches 
while maintaining consistency, aligning styles with brand expression and optimizing them for context and technical platforms. 
Collaborating with user researchers, I incorporated data-driven insights to ensure products met user needs. I also built 
resource utilization charts, bandwidth tracking, project status updates, and performance reports using JIRA and InVision. 
Additionally, I delivered low- and high-fidelity designs that translated into clickable prototypes for user testing and 
communicated design solutions to technology partners and stakeholders using Sketch, Craft, and InVision.

02/2022 – 03/2023 
Vibe Black Vodka | Product Manager 

Directed product strategy and life-cycle management for Vibe Black Vodka, aligning brand positioning with growth and revenue 
objectives. Defined product vision, value proposition, and competitive differentiation within the premium spirits market. 
Conducted market research and consumer analysis to identify target segments and expansion opportunities. Developed and 
executed go-to-market strategies, including channel prioritization, launch planning, and integrated marketing alignment. 
Partnered cross-functionally with marketing, sales, design, and operations to deliver cohesive product and brand initiatives. Led 
packaging, labeling, and brand presentation while ensuring regulatory compliance. Established pricing strategies supporting 
margin, positioning, and market competitiveness. Enabled sales through product messaging, education, and launch support 
tools. Monitored KPIs and customer insights to optimize product performance and overall market impact.

12/2015 – 02/2022 
Hendrick Automotive Group | Creative Director and Director of Internal Marketing 

Led the creation of an in-house design agency by defining its vision, building a multidisciplinary team, and establishing scalable 
processes and tools. Assessed organizational needs, streamlined workflows, and implemented technology platforms to improve 
efficiency and brand consistency. Partnered across the company to showcase capabilities, drive measurable value, and elevate 
overall creative quality. Additionally, collaborated with marketing teams to develop content for traditional and digital campaigns, 
implemented structured processes for project intake and development, and established organized archival systems to enhance 
searchability and workflow. Managed full-scale marketing campaigns, serving as lead designer for multiple properties and 
delivering high-quality creative solutions that strengthened brand awareness. Consistently executed strategic, innovative 
designs across print, web, and multimedia while ensuring alignment with brand standards and contributing to the company’s 
overall industry presence through forward-thinking creative concepts.

01/2006 – 12/2015 
CEM Corporation | Art Director & Branding Coordinator 
Successfully collaborated with creative team members on multiple projects simultaneously, adapting to a wide range of creative 
styles, product initiatives, and new business opportunities. I managed and maintained the creative direction and goals for each 
project, ensuring alignment with the product, brand, and broader business objectives. I developed design concepts and 
presentation approaches, contributing to artwork, layout design, copywriting, and visual communications across advertising, 
packaging, collateral, trade shows, social media, web, wireframes, and more. I assessed customer perceptions, market trends, 
and product details to conceptualize effective package designs and delivered clear, compelling visual communication. Partnering 
closely with product managers, I participated in strategic brainstorming, offering creative solutions and presenting rationale that 
supported both product and company goals.




